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Your Magazine Dedicated to Mindful Living

Join hands with the team committed to
your values and recognized as being among
Nanaimo’s “20 Most Influential People”...
Our Mission
Synergy Magazine promotes well-being and mindful living through
stimulating community connection and conscious thought; which,
in turn, encourages personal change and courageous action!
It attracts readers, writers and advertisers with a penchant for
betterment.
Demographics
Reach people who are a quality, targeted demographic. Our readers are
socially conscious and environmentally aware people who are focused on
health, wellness and living more consciously. They understand the value of
investing in themselves, their families, homes and communities.
The readership predominantly falls into three categories:
1) Ages 25 to 45, usually married with young children. These families are
looking for services and products that are ethical, healthy and as sustainable as possible.
2) Ages 45 to 65 whose children generally have left the nest. They have
more disposable income and are looking to enhance their “quality of life”.
They look for investments (home, retirement, etc) as well as natural ways
to maintain and improve their health and longevity, such as through organic food, vitamins, chiropractic and naturopathic services. They are also
looking to enjoy life through entertainment and the outdoors.
3) Innovators such as new business owners or homeowners who are
interested in investing in the community, leading edge technologies and
alternative energy. They look for creative solutions.
All three groups have an above average interest in health, exercise and
the outdoors; and our surveys indicate an awareness of the connection
between people, what they eat as well as the treatment of the planet.
That’s 6,000 copies going to the people who are already interested in what
your business offers! Because of the nature of the magazine - health, wellness, personal growth and community - it naturally attracts a variety of
advertisers with products and services in concert with Synergy’s vision.
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Advantages
The advantages of advertising in Synergy Magazine over newspaper advertising...

Synergy Magazine

Newspapers

Targeted approach - advertising to those who look
for ways of reducing their energy consumption,
ecological footprint and are interested in health,
wellness and quality of life.
TWO months of exposure per ad insertion, PLUS
readers keep the magazine for future reference.
We maintain an ad ratio of 25% or less which means
your ad will stand out!
Very competitive advertising rates.

Scatter-gun approach - advertising to the masses.

One to three days exposure per ad insertion before
they are tossed in the recycling bin.
It can be hard to find your ad - can’t see the forest
from the trees!
High advertising rates.

What People Are Saying
“I look forward to every issue of Synergy Magazine, and
so many of the contributors have touched me with their
various articles. Thank you, for putting this all together
every two months.”
		
- Janis Reeves, Lantzville.
“I just had a woman call me, who saw my ad in Synergy,
wanting disability insurance, critical illness and
investment advice! She is starting her own business...
Thanks.”
		
- G. Campbell, BSc CFP, Nanaimo.
Articles
Examples of articles we publish:
• Bio-fuel boom - greenwashing and jet-powered cars
• 100 Mile Diet and Slow Food
• Ecology, Community and Economy
• Yoga Perspective
• Inspiring Kids to Eat Better
• Naturopathic Care
• What Do We Truly Value?
• Cohousing and Intentional Communities
• Economic Crisis
• Vision for the Future
• Creating Meaningful Relationships

Give us a call today to target the people who want what
you have to offer!
Nicole and Dirk, Synergy Magazine
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Bios...

Nicole Shaw, Publisher & Founder, Synergy Magazine
nicole@synergymag.ca
•
•
•
•
•
•
•
•
•
•

Publisher of Synergy Magazine, now in its 8th year
Producer for three annual tradeshows: “Green Solutions” focused
on renewable energy, energy conservation and green living
Named among “Nanaimo’s Top 20 Most Powerful People” in 2009
Past President of Nanaimo Women’s Business Network
Co-host of “Tools for Change” radio talk show
In 2007, Nicole was a guest speaker to journalism students at
Vancouver Island University
In 2006, Nicole was a guest presenter for the Women’s Enterprise
Society of BC, a workshop for women entrepreneurs entitled,
“Focused Marketing: Targeted Effort, Tangible Results”
Past President of Nanaimo Women’s Resources Society which
operates a Women’s Centre in Nanaimo
Founding member of the Bowen Road Farmers’ Market
Among other things, Nicole is an organic farmer, feminist, activist,
artist (www.nicoleshaw.ca), a keen observer of nature and always
involved in her community

Dirk Becker, Managing Editor
dirk@synergymag.ca
•
•
•
•
•
•

•
•
•
•
•

Public speaker and workshop presenter (www.dirkbecker.ca)
Named among “Nanaimo’s Top 20 Most Powerful People” three
years in a row - 2009, 2010 and 2011.
Currently a director of the Farmland Defense League and sits on
the advisory panel for GMO-free BC.
January 2009 LiveSmart BC Community Hero
Interviewed by newspapers over 25 times in past three years
discussing global challenges, including the connection between
fossil fuel, world conflict, agriculture and food
Founding member of many groups such as the Greater Nanaimo
Cycling Coalition, Yellow Point Community Shared Agriculture
project and past board member of Nanaimo Recycling Exchange
and Nanaimo Family Life.
Founder and President of the Bowen Road Farmers’ Market in
Nanaimo, BC
Organizer of the regional 2007 Farmers’ Showcase
Farms organically using biointensive methods
Educator on benefits of rainwater collection
Co-host of “Tools for Change” radio talk show
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‘We are addicted to low prices and convenience’

PAUL WALTON

CATS AND MONKEYS

Killer scary
even in jail

T

Dirk Becker wants to affect change on the planet through his farming. [GLENN OLSEN/DAILY NEWS]

FARMER PROMOTES ETHICS OF FOOD
New farmers’ market
will begin in May at
the Co-op property

he said, just 6% of food is locally
grown.
“That means 94% of our food is
imported,” said Becker.
The ill effects on people and living
creatures by not thinking globally and
acting locally aside, there are other
impacts, said Becker, among them
environmental concerns. Reducing
the amount of imported products we
buy reduces the consumption of fossil
fuel and conflict in the world.
And in reality, he claimed, the
imported lettuce at 39 cents a pound
cost much more to produce and does
more damage to the environment
than lettuce grown by a local farmer
who sells it for $1.39 a pound.
That’s because the imported lettuce
was grown by an impoverished farm
worker, who worked for $1 a day, so the
western world can purchase it cheaply.
It also had to be flown in some cases
thousands of miles to get here, burning much more fossil fuel than that
of a local farmer, who is transporting
it to markets located short distances
from the farm.
“The big picture is we are addicted
to low prices and convenience,” said
Becker. “We need to reduce our consumption of oranges, papayas, pineapples and bananas. It is just wrong,
flying papayas, even lobsters, in an
airplane when there is this global
warming.”

VALERIE WILSON DAILY NEWS

O

rganic farmer Dirk Becker
doesn’t spend endless hours
tending to the crops he grows
on his 2.5-acre Lantzville farm just to
make a buck.
And his reason for taking the time to
plan and organize a new farmers’ market (set to begin in May at the Co-op
property on Bowen Road in Nanaimo)
isn’t solely to provide a venue for himself and farmers like him, to sell their
goods.
The reason why Becker farms and
why he became involved in organizing
the new market, is to affect change on
the planet. He also wants to help create connection between people and
the land, through awareness of food
and the earth, and how diet affects
everyone and everything.
“A farmers’ market is a very good
example, a metaphor, of how we can
do our lives differently,” said Becker.
“I’m not saying go back to the horse
and carriage. I am saying recognize
that how I live has a direct effect on
how the earth and its peoples and living creatures, are treated.”
That recognition begins by “thinking globally and acting locally,” he
said.

n terms of conflict, if the western
world reduced its consumption of
Iitems
like diamonds, gold and oil,

W

hat if people knew, he asked,
that the imported tomatoes
they are eating were grown using
chemicals that are toxic to the people
working on the farms where the tomatoes are grown?
At the end of the day, the farm workers can’t buy the produce they are
growing, because they don’t get paid
enough to afford them.
He wondered if when people sit on
their porch in the morning, sipping
their morning coffee purchased at a
low price at a big box store, do they
know that they are eliminating the
birds in their bird feeder?
Birds, such as Gold Finches, fly to
South America, home to many coffee
bean producers, to have their babies,
he said.
“If you are not drinking organically grown, fair trade coffee, you are
basically ensuring the extinction of
those birds, or at the very least, you
are not going to see those birds at the
bird feeder anymore,” he said.
And 85% of farming is done by

Dirk Becker has been an activist for 15 years. [GLENN OLSEN/DAILY NEWS]
women who are living in poverty, and
have little, if any, control over their
own lives, he said. They work for $1
a day, meaning if we continue to buy
the cheapest coffee and the cheapest
of other imported products, we are
ensuring that we keep the playing
field for these women as low as possible, and they continue to have no
power in their lives.
“You and I, as people who have feelings for others, we have the responsibility to understand that the way
we live our lives affects everyone and
everything,” said Becker.
On some banana plantations, said
Becker, chemicals are used that aren’t

legal in the Western World. Those
same chemicals are manufactured in
the Western World, then shipped to
South America, where he said handlers develop cancer, and their children
are born with birth defects.
“We get the bananas, which is our
karma of course, because we get the
poison on our hands and in our bodies,” he said.
In 1900, said Becker, 90% of Canadians were involved in agriculture.
Today, that number has dropped to
4.3% of Canadians, including meat
and dairy farmers.
In 1960, he said, 60% of our food was
grown on Vancouver Island. Today,

demand would decrease, and therefore so would hostilities.
“So rather than watching the news
and saying isn’t that terrible, how
about supporting your local farmer?”
said Becker.
After 15 years of activism, Becker
said he realized that it is unlikely he
would be able to affect change directly on a global scale, like travelling to
South America and stopping the rainforest from being cut down, without
being killed himself.
But he felt compelled to practise
what he preaches, and therefore the
reason why he grows more than 3,000
pounds of squash, 4,000 bulbs garlic,
leafy greens and other products, every
year. “There is something happening
on the planet,” he said.
“One of the ways I can affect change
is by starting a farmers’ market.”
VWilson@nanaimodailynews
250-729-4235
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Nanaimoites donate clothes to rescue Salvation Army
DAILY NEWS

The community has come through
once again for the Salvation Army.
Earlier this month, the Sally Ann
made a plea for donations of clothing
for its Thrift Store on Bruce Avenue in
Nanaimo. The plea was made after the

storage trailer donated clothing items
are kept in was found to be completely
bare.
On Monday, Dawne Anderson,
spokeswoman for the local branch,
said the call for help has been
answered.
“We also got some new donors, so

that was great,” she said.
The Salvation Army is grateful for
donations of used children’s women’s
and men’s clothing and Anderson said
the storage space has room for lots
more.
Anyone who is doing their spring
cleaning, is invited to bring any cloth-

ing they no longer want to the Thrift
Store.
Dropoff hours are Monday through
Saturday between 9 a.m. and 5 p.m.
Money raised from Thrift Store sales
is used to operate the Army’s local
programs, including the meal and
emergency food hamper programs.

he idea that Kelvin Purdy
will remain in jail until at
least 2022 is little comfort.
That’s because he will one day be
released and from what emerged
at his trial, he may be capable of
further crimes.
For those not aware of this disturbing case, Purdy committed
the particularly barbaric murder
of his estranged wife in the dark
morning hours of Dec. 12, 2003.
As Denise Purdy walked through
a dark lane way to catch a bus
— even fearing he may one day try
to kill her — he emerged with a
knife and hacked and slashed her
viciously to death.
How viciously could be measured in both sight and sound in
the aftermath. Preserved when
daylight dawned were the bloody
handprints of Denise Purdy on
a steel utility pole. And then
there was the 911 tape, played
at Purdy’s trial. Denise Purdy’s
screams could be heard in the
background as a 911 operator tried
to gather details from a disturbed
neighbour.
As the tape played at the trial a
cold chill descended on the court
room, even upon the shoulders of
the police, Crown prosecutors and
defence lawyers, all of whom had
heard it before.
Add to that how the 11-yeardaughter of Kelvin and Denise
Purdy heard her father say he
was going to kill her mother.
The girl was clear, unequivocal and detailed. She recalled
how her mother switched on the
speaker-phone and the threat
Purdy uttered. This was no heated
response, said in one moment
and regretted the next. Purdy
appeared as a man who did not
regret much.
The words the daughter related
showed just how deliberate Purdy
was: “I already know what I’m
going to do to you — I’m going to
kill you Denise.”
Crime ripples outward in a very
distinct way. When one person is
victimized, we are all victimized.
Surrounding Purdy’s trial were
some fairly strange things. There
was his claim to be seeking to sue
police and Crown prosecutors
for millions upon millions of dollars for wrongful prosecution. At
one point it was $27 million. He
had some very good lawyers who
conducted and excellent defence,
but even they could not overcome
the silliness of some very strange
claims.
Police found a large patch of
blood in the vehicle Purdy was
driving the morning of the killing. In that blood was the DNA of
Denise Purdy. She’d never been
in the vehicle. With all respect to
Purdy’s lawyers, the theory that
it was pizza sauce and that police
botched up the DNA evidence is
still ridiculous. And then there
was the effort to pin the blame
on Denise Purdy’s new boyfriend.
Purdy was the one who had been
violent toward him and Denise
Purdy only the summer before.
Judging by the appeal case,
Purdy continues to deny all, and
continues to claim the boyfriend
did it. Crown prosecutors tried
to avoid using the word “overwhelming” when describing the
evidence against Purdy since the
case was all circumstantial. But
the nine-man and three-woman
jury appeared to agree that overwhelming circumstantial evidence
pointed to Purdy beyond a reasonable doubt.
Another fact that emerged at the
trial about Purdy that creates concern over his release in 14 years
is his conduct when arrested.
When arrested outside Cowichan
District Hospital, said the officer
who put Purdy in handcuffs, “He
became matter of fact and business-like.” Hardly the response
most people would feel on learning about a murder — even of an
ex-wife.
We can only hope that in 2022 the
parole board thinks very carefully
about releasing this man.
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�� Paul Walton’s column runs regularly in this space. If you would
like to comment on his opinion,
send your letter to letters@
nanaimodailynews.com.
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living through stimulating community connection
and conscious thought; which, in turn, encourages
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readers, writers and advertisers with a penchant for
betterment.

AD RATES AND SPECIFICATIONS

...Your Magazine Dedicated to Mindful Living

AD PRODUCTION
Ad design varies between $25.00 and $75.00
depending on size and quality of material
provided. A proof of your ad will be supplied to
you for approval.

Synergy provides a venue for community members to
both share and learn from each other’s experiences in
a solution-based forum of expression.
CIRCULATION & DISTRIBUTION
6,000 copies distributed on Vancouver Island from
Victoria to Campbell River.
ADVERTISING CONTACTS
Nicole or Dirk
Phone 250.390.2028
Email nicole@synergymag.ca

ADVERTISEMENTS (w x h) pricing is exclusive of HST
Inside Cover
Full page
1/2 pg.-h (H)
1/2 pg.-v (G)
1/3 pg. (F)
1/4 pg. (D)
1/4 pg. bnr
1/6 pg.-h (C)
1/6 pg.-v (C)
1/8 pg.-h (B)
1/8 pg.-v (B)

Ad Size

2Months 1Yr prepaid

7.25” x 9.5”
7.25” x 9.5”
7.25” x 4.5”
3.45” x 9.25”
2.25” x 9.25”
3.5” x 4.5”
7.25” x 2.187”
4.625” x 2.187”
2.25” x 4.5”
3.5” x 2.187”
2.25” x 3.5”

$699		
$579		
$350		
$350		
$235		
$185		
$185		
$115		
$115		
$95		
$95		

$649 per
$525 per
$315 per
$315 per
$215 per
$169 per
$169 per
$105 per
$105 per
$89 per
$89 per

Full Colour Ad Rates
Please add $80.00 to the above prices for full process
colour with the exception of back cover:
8.25” x 10.5” – full page, full bleed $995.00

SUPPLYING AD MATERIAL
• when supplying photographs and logos for
your advertisement, resolution must be a
minimum of 200dpi at 100% of size used.
• Please do not use 75dpi as it is Internet quality
and will not work for print.
• The file formats we accept are AI, TIFF, JPEG,
PDF, PSD.
• All fonts must be supplied or converted to
outlines/curves.
CAMERA READY ARTWORK
If you are supplying finished, camera-ready
artwork for your ad, please email as a PDF file. This
will be considered FINAL copy. All PDFs must be
CMYK or greyscale. Ensure all fonts are embedded
or converted to outlines/curves.

We look forward to
working with you!
Synergy Magazine • 7560 Fernmar Road, Lantzville, BC V0R 2H0
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